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This research deals with zombie-related TV shows (ZRTVs) and AB 

Communication students of DLSU-D. Uses and gratifications theory was used as 

the basis of the study, asking what uses AB Communication students have for 

ZRTVs, and which of their needs are met by said shows. It was found that these 

students use ZRTVs to primarily meet tension free needs such as relaxation, as well 

as a means to excitement. 
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