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This project is aimed at developing an Online Sales and Inventory System

for a computer retailer store. This system can be used to store the details of the

inventory, update the inventory based on the sale details, produce receipts for

sales, generate sales and inventory reports periodically, etc. This is one integrated

system that contains both the user component (used by salespersons, sales

managers, inventory managers, etc.) and the admin component (used by the

administrators for performing admin level functions such as adding new items to

the inventory, changing the price of an item etc).
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