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ABSTRACT 
; 

' ! . 

. i 

i. NAME OF INSTITUTION: Dela Salle University----Dasmariii ~s 
I I . ' TITLE:· Transportation ~rvice 

ADDRESS: Bacoor, Cavite 
I 

: • AUTOORI~OPONENT: Arleen A. Galicia! '· 

FUNDING SOURCE: The proponent funded the projec . 

' 
COST: P5,000.00 ; 

DATE·STARTED: June 1997 
,. 

. I 

DATE COMPLETED: March 1998 

'· 

Objectives of the Study 

l. 

; A. General 

.... i This project study seeks to determine the viability of a trans) JOrtation 
' 

' business concern to be located in Bacoor, Cavite. 

' B. Specific 
i 

1. On Organization and Mana~dnent 
I 

' 
A. The form of business suitable for this co: riCern.s ; ',. I : 

B. Its organizational stmcture and m mpower i 

' I· 
I 

requirements 

: 
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C. The qualifications of its key pers0ru!t~l and job , 
descriptions for and efficient and effective 

, management of the business 

On Marketing Aspects 
I , 

A. ' The historical and projected dema.Jld tartd supply 

of transportation business in Cavite ' 

B. The size of the target market that will· make the 

project viable 
' 

c. The marketing strategy that will be [adopted to 

realize projected market share 

On Technical Aspects 

A. To familiarize with the equipment to pe used for 

the operation of the proposed i;ra~sportation 
( I I I 

~ 

business 

B. To familiarize with the different veliides to be ,. ' 
I 
i . 

used for the operation of the I proposed 
I ., 

transportation business 

c. : I , 
To familiarize with the different : p~sses in 

i 
'· . 

operating a transportation service business 

D. To find out the operational cost of therbusiness 
·- , r . 

r· , 

I I 

' : 

I II 
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4. On Financial Aspects 

5. 

A. 

B. 

c. 

D. 

To tabulate the initial Ca.pital needed in o der to 

establish the proposed business 
r 

' To find out the proposed .,~siness' profita >ility 
I· : 

To find out the return ~f profit at a ertain 
I 

period of time 

To know the cost and rate of investment I . 

On Socio-Economic Aspects 

A. To come out terms withj the benefits tl~t the 

community will get perf;JUning to the b smess 
' 

location 

B. To know the advantagesf and disadvantages of 

the project 

c. To come out on how thelbusiness will hdp the 

community and coumtrf, m terms of their 

taxation. 

~ cove alld Delimitation 
.' 

. This study is concerned with the transpoma#on service in I acoor, 

(~vite. :This ; includes vanous considerations ofr ule, probable risl [8, the 
i 
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marketing desu ability of the project and its viability within a five~~ time 
I : 

frame. 

Methodology 
~ : 

The study used ~escriptive method, which is usually u~~ 1in this 
r I 

kind of study j It lS l.Jised to describe and interpret gathered! ~ta into 
:•, I 

I I 

significant info mtation~ 

· Conclusion 

' 

I 

I. 

, I ' 

A. D mand for transportation will surely increase ·becau~ many 
:• l I : 

1'€ ople migrating to Bacoor. f · 

~ ' 

B. FJ taxis are very popular today so the business will ~ot be 

hll ving a hard time penetrating the target places. 

c. TI e busi~ss dan endanger the environment and· ou~ ~health 
' ' : . 

bt t the peopl~ involved know this so they create ~ys and 
' I. I 

p•~am$!to p11event the pollution. 
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! 
I Re• omme~dation 

The :researcher recommends that the busineSs ~ true to their ~1 

of· ~edicaoon artd service to the people: Their primary 80al in mind mu t be 
I : t 

th~ satisfa¢tion of the commuting people so that the~ fould give a 1 ~0% 

set~ice . 

The business must be responsible m its operf~on so that health 
. ; t 

• • 

hru ard such· as pollution and accidents will be prevent~d. 
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