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~-study will determine the .inf~stment oppo 

fu figurine lllaking, whether this c~ is best suit 
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that business . 
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· 1. To determine the viabilicy-, desirabillt}r and practi 

· of this undertaking 
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· 2. ' To be able to produce high qualirt ;figurines for e 

local market 

3. To introduce this business not onl~ locally bqt 
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internationally I 
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This ·study is limited only in gathering data t~garding figur· e 
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Only five-month have been allotted for ilie completion 
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1. . Pi-~ary ~ata interviews from different 
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marlufacturers and suppliers, obsezya~on of 
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:; proqessing anci manufacturing. 
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, econdary 4ata - facts and information froM some 
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i overniJient ~titution such as NACIDA, BIR and ff.C. 
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Conclusions 
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A 1Pelllan4 is hl~er than supply. 
'·'· I 

B. 1 ayback period· is less than 3 years considering !this is .a 

c. 

I t 

*ediunii·scal~ business. :;,2 vears and 8 months. t . I L ; I 

1 Y~j~~~ of 106,774.75 we ~re conclqd~~ this 

J roJect "'hig!.ly recommendable fur busmess o~ 
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Reromm.enda tions · i : 
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1. "'r e recQ.lllm$d that the company will come out ·w» a new 
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product :<design and introduce to the buying puli>li~ ~ts new 

prodllct. 
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2. 1he go~~ent should continue in their campaig* jto give 
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a sistanct *cially to those who want to engage ·Mto this 
.: ; t I 

b ~iness [!becapse we have few producers of this pr<Muct for 
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tJ ey are flackitltg in funds. I · 
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