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| V1. Summarys
'Management Aspect

The form of busihess organization wiil be sole
proprietorship. It will be headed by the general manag-—
| ery, .whn ies aiso ﬁhe owner. His persannel will be com-
posed of 1 production supervisor, 1 sales representa-
tive, 1 sétretary/cashier, 1 accounting clerk, 5 pro-—
duction workers,.l driver and 2 helpers.
The business will carfy the name "Probean Fodd

7Companyf upon fhe decision of the proponents. It sug-—
Qests to the consumer how beneficial “the product is

because of its low cost and'?et high quality content.
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 Technical Aspect

Marketing Aspect

The name of the prnduct' ill be “Prmbean Hotdog"

‘with the subtitle of "The Vege Meal”. This ‘yegehptdgg“

product is diffefént  from other hotdog 4custmmers

| usually see in thejmarkét in terms 6f cuntent ahd_i

nutritional value.'Th;s,produ:t will not include meat

| in its ingredients but only vegetable materiglsq mainly

#

- soybeans. But even so; it wiil actua}iy taste and“1nnk

' like real mest.

Hotdogsjprodudéafwill be sold at prices affordable

 té :families belonging fo Classes Q,B,C, and D ‘Térgét

market will be people in Metro Manila from ages 10 - 80
years old.

}‘The channel ﬁfxfdietributian.wiily Be 70% : from

wholesalers and 30% from retailers.

S&he‘éiées nf-vegéhotdag are classifieq into three:
thg co#ktail, ;Fegular and.jumbb. Package§ of 'thesé
ihrée sizes vary from 1/4 kilo to 1/2 kilo and 1 kilo.'

kaw materialsvwiilyinciude wheat gldﬁen,, ISDlat?d.
So9 'Protéin, HYﬁrdlized Veéetable Protein, Fotato
Starch, Seasmning,'éhortehiﬁg; Fobd.Coloring and HCas~.

ing.
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Thelrp sources,.w111<;omebfrom food 1abmratar1es
such as Gfiffith Laboratories and Edward Keller Phll.,

Inc. .

. The locatlnn of. the plant w111 be at B F. Homes in .

'gParanaque. It w111 cover a lot area 'fu,350 ‘square

§

 ”metersQ‘

‘Fiﬁancial ﬁsgéﬁt

Pﬂ&

The  total project cost will be P4,945,000. Sixty-

percent of the cost will be provided by the owner while |

the remaininglrfbrty percent will be lﬁanéd " from the‘

bank. f '"J
fﬁThe paybacb .period of the buéiness is two ;(Ef.f' ) ‘
yeérs; three (1) months and. twenty flve (2 5) days. '
é
Sﬁﬁio—ecnnnmic Aspect é
. ".The primary objective of thi'a businéss is to |
.satlsfy the néeduuf the'cdnsumér and toAéiQé them..g- E
’battar alternatlve kind of hotdog. It is prattital to YY’L ,;
offer this ‘product s;nce thls would cater' to ‘heaith: ‘%_ 'f
-_cons:xous people and to low 1ncome 1nd1v1duals. ;
The establlshment af - thls bu51ness w111 Qi?e ” :
‘ dlrect employment to. more workers and would alsa ’beﬁe— i
'flé the other 1ndustr1gs,where rawsmaterla}s wlll -éome"' ?
‘from. "i, )
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Cénclusion
The proponenté have concluded that there is a

i bright;bgsiﬁessAouthok in fhe development af -mangfaé*

turing vegéhotdégé. It ié, thérefmre, worth investing

| and is feasible and viable.






