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V. SUMMARY
1.) INTRODUCTION

“ Kamoteng kahoy “ also known as cassava is one of the

' many root crops that grows aburdantly in our country. We see it grow

almost anywhere. It is appropriate that we must utilize resources within
our reach. Cassava-tapioca flour like all existing types of flour are Me
iﬁ}o breads, pies and other similar products. It is also used as thickener
Jor sauces and coating for fried viands.
2) METHODOLOGY
The research method used was descriptive research. It has
been defined as describing systematically a situation or interest Jactually

and accurately. It means that data ‘gathered will be analyzed and




aﬁ{ :
1

- Page

De La Salle University - Aguinaldo

interpreted in order to support our study. Data gathered were_from X N

‘books, efzcydopedia,_ Phumphlets a&d exz‘srirzé studies. -

3 ) ORGAMZAHON AND MAGEMM ASPECT
Me busmess wdl be establxskea’ in tke jbmz af a sole

proprfetarsfzip I%e owner w:li kzre a mcmager who wzli be in charge of

tkg overall operations. Tf’ze _:bgsmess will hire a production mpervisan_‘ a

marketing qﬁcer, a _seéfé{qov » Gn accounting ‘:;lerif;- a driver and 15

;facrory wrkers

4) MARKEHNGASPECT
: Ihedemand and mppfy Jor the product is rot as stable as
rice or corn flour. But thm’z;gk propér advertising and marketing the

demand will increase and become stable. Target market for the product is

the mmczpalzzy of Mamgondan together with its nearby nunicipalities

. izke Dasmnm.s; ,S* ilang, Akw tmd etc Bakenes, restaurants, canteens

- and faod stores are among its ptace of dtstnbutmtz Pmduct will be sold

ona reta.rf and w}zolesale basis. e
) 5) TECHNICAL ASPECT
me pracessmg of C’assava-tapioca Sour mcludes tke

pees’mg, ckoppmg, d:jrmg. gnna’mg and packmg aof cassava. F’zmsfzed
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