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ABSTRACT 

Poised Princess Boutique is a company located at Balayan, Batangas that 

offers clothes, shoes, bags, accessories, beauty products and food supplements. 

The company uses traditional way of managing the transactions which prompted 

the proponents to develop an online sales and inventory system. 

The purpose of the study is to develop a system that would help the 

company to facilitate its transaction. The proponents studied the existing system 

to identify the current flow which we will enhance in the proposed system. The 

system was proposed to minimize the flaws of the existing system which is done 

manually. The proposed system desires to improve customer and product services, 

provide fast transactions, and develop better communication between the owner 

and the customers.  

The proposed online sales and inventory for Poised Princess Boutique was 

developed using ASP.NET, a web based application system that is capable for 

handling all sales and inventory procedure. It will track all the transactions like 

purchasing and ordering of products, delivery of products, and payment. The 

generation of reports is also incorporated in this study. The system used database 

as its main storage of files and information. 
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