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 ABSTRACT 

 

The objective of this thesis is to promote experimental films through 

public relations and to discover and identify public relations strategies that 

would be most beneficial and the most utilized. P.T. Barnum Model and Social 

Exchange theory that were used to explain and further understand the study. 

Social Exchange Theory proposes that individuals and groups choose 

strategies based on perceived rewards and cost also in addition, it asserts that 

people factor in the consequences of their behavior before acting. On the other 

hand, P.T. Barnum pertains to the publicity tactics created and used by public 

relations officers in order to create a more likeable image and reputation for 

the artist. To determine effective public relations strategies, tactics, and 

emerging trends in promoting experimental films, focus interview has been 

conducted. A group of participants are invited to participate in the study and 

are divided into two categories, namely, experimental filmmakers and experts 

in the field of public relations. After the gathering of relevant information from 

filmmakers and public relations experts, researchers can assess the right 

public relations strategies, tactics, and emerging trends that will be carried 

out in promoting experimental films. 

 

Tags: Experimental films, Public Relations, Promotion, Publicity, Social 

Exchange Theory, P.T Barnum Model, Traditional media, Digital media, PR 

strategies 
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