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ABSTRACT

RUBIO, J, G, G., Internet Banking Adoption Level of BPI Employees in
the South Greater Manila Area. Master in Business Administration, De La Salle
University-Dasmarifias, Dasmarifias, Cavite, June 2009. Adviser: Dr. Alice T.
Valerio.

This study aimed to determine the technology acceptance of Internet banking
among employees of the Bank of the Philippine Islands in the South GMA branches
and identify factors that affect the level of their Internet banking adoption. The
theoretical framework of the paper is based on the Unified Theory of Acceptance and
Use of Technology (UTAUT) model which is recently developed by leading
researchers in the technology acceptance field. This paper develops a modified
UTAUT model for Internet banking, an operational framework to explain the factors
influencing employees’ behavioral intention to use Internet banking and measure the
employees’ adoption level. To better reflect the employees’ perception, the model
employs the initial constructs from UTAUT model and is extended by adding the
perceived credibility (PC) construct.

The employees’ level of Internet banking adoption and personal demographic
variables were investigated using a self-administered survey questionnaire composed
of demographic profile, work-related factors, Internet banking usage patterns, and
survey items adapted from the UTAUT model questionnaires. The responses to each

of the questionnaire were statistically treated using percentage, mean, frequency

vii



count, standard deviation, correlation, and multiple regression analysis. Pearson
correlation was used to determine the relationship between the personal moderating
variables and technology acceptance factors. Multiple regression analysis and
stepwise method were used to test if the modified UTAUT constructs positively affect
the respondents’ behavioral intention and level of Internet banking adoption.

Results show that employee-respondents have moderately low Internet
banking adoption level with a mean adoption score of 1.24. The correlation analysis
found significant relationships between the technology acceptance factors derived
from the UTAUT model and age, gender, civil status, income, EOL use experience,
and voluntariness. Regression analysis revealed that behavioral intention is explained
by five constructs which are performance expectancy, attitude toward using EOL,
perceived credibility, civil status, and educational attainment. On the other hand,
performance expectancy, effort expectancy, self-efficacy, perceived credibility, EOL
experience, and voluntariness were direct determinants of the employees’ level of
Internet banking adoption. The model had an R? of .30 which implies that 30.1
percent of the variation in the employees’ Internet banking adoption level was

explained by the variation in the set of constructs.

The results challenged management to stress the importance of continual
usage of EOL to the employees by conducting regular trainings and seminars.
Enhancement on the security and accessibility of the facility is also recommended to

increase EOL usage among employees.
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