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ABSTRACT 

 This study aims to publish a campaign that discusses responsible dog 

ownership, stray dog population management, and important information about 

rabies and bite prevention in selected barangays of Bagong Bayan, City of 

Dasmariñas, Cavite. 

The scope of the study is limited to Barangays Sta. Fe, Fatima I, and San Mateo in 

Bagong Bayan, City of Dasmariñas, Cavite. These barangays are in close proximity 

to De La Salle – University Dasmariñas and of other elementary schools and ranked 

2nd, 3rd and 13th of Bagong Bayan‟s largest population of dogs and has decrease or 

slow increase in mass vaccination in the City. The contents of the infographics, 

advocacy ads, and motion graphics is limited to Responsible Dog Ownership, Rabies 

and Bite Prevention, and Stray Dog Population Management as stated in Republic 

Act no. 9482 of the Philippine Constitution of 1998. The language used in the 

outputs of this study is in the National language of the Philippines - Filipino. This is 

to assure that the infographics, advocacy ads, and motion graphics may be 

understood by everyone, regardless of the respondent‟s age, educational attainment 

or the economic class the viewer belongs to.  

The concept of this thesis is to publish a minimalist series of infographics, 

Advocacy Series Ads, and Motion Graphics that advocates Responsible Dog 

Ownership and addresses the sources, problems and solutions of stray dogs in the 

City of Dasmariñas. People learn better from words and pictures than from words 
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alone. Using multimedia instructions such as Information Graphics, Advocacy Ads 

and Motion Graphics promotes learning and understanding to the viewers. According 

to the cognitive theory of multimedia learning, multimedia presentations have the 

potential to foster generative processing. They foster this by making it easier for 

viewers to build connections between words and pictures to encourage them to 

build links between verbal and pictorial presentations (Mayer, 2009). 

At the end of the research study, the researcher has provided a graphical 

campaign that educates the public of selected barangays in Bagong Bayan, 

Dasmariñas City, Cavite that advocates responsible dog, rabies and bite prevention 

and stray dog population management. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 




