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| subjects consisted of one-hundred twenty-eight (128) De la Salle

' variables taken singly and in combination on these subjects were

ABSTRACT

t}vnumber of researchers have conducted studies on: impression
formation, an aspect of the field of soclal psychology of which much
still remains to be learned. The researchers have decided to add to

the current knowledge on impression formation through this. experimental

B e -

study which measures the effect-of sex, the type of occupatlon, and
the order of trait presentation of the target individual on the
impression formed by chosen partic¢ipants. This study made use of
the 2 X 2 X 2 factorial design with the independent variables varied
as follows: (1) sex of the target individual - a. male, b. female;
(2) the type of occupation of a target individual - a. white-collar
job, b. blue collar job; (3) the order of tralt presentation of the
target individual - a. favorable tralts presented before unfavorable |
traits, b. unfavorable tralts presented before favorable traits. The

University freshman undergraduates and the effects of the three

measured through a 20-item semantic differential scale speclally
constructed by the researchers:lehe twenty 1t§ms‘ﬂm<tgg questiohnai;e;
were answered by the subjects after they read a two-part description
of a hypothetical iayget individual. Analysis of the data through
the 3-way Analysis of Variance (ANOVA) revealed that the main effects |
of sex and type of occupatlion had a signlficant effect on the ’
impression formed by'the subjects on the target individual. The two
way interaction of sex and type of occupation also was found to be
significant. There was also a three-way interactlon among the.three
variables which was found to be significant. The researchers made.
use of the 0.05 level of significance.






